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Google UX Design Certificate
Project 3

= Sharpen

To produce a prompt, click on the “New Challenge™ button below. You can click the button to refresh the
o prompt as many times as you want, until you find a prompt that speaks to your interests or experiences.
Take a screenshot or write down the prompt that you want to use.

s Design a tool

ato help small businesses finding

affordable and well-equipped
infrastructures



MJobDesk

Project overview

@ The product:

A service that helps small businesses and startups to find
facilities and offices that are both affordable and suited for

their specific business purposes.

@ Project duration:
Summer project. (from August to September 2021)




Project overview

O >

The problem: The goal:

Is not easy for small companies to find well A service able to provide startups and small
equipped facilities to start conducting their businesses a choice whenever it comes to
businesses. They need both professional and facilities. Considering their purposes as well as the
affordable places. This duality is much more than price.

trivial.



Project overview

2 =

My role: Responsibilities:

Lead UX Designer * Brand identity definition
* User Research
* Wireframing

* Ul Prototyping



e Userresearch

Understanding S
the user e Problem statements

e User journey maps




User research: summary

O

| conducted research with the specific aim to define at least 2 different groups of people with different
age spans who are into entepreneurship and are keen on growing their lifeprojects
The groups helped me to define a specific empathy map as well as two different types of persona to list
their painpoints and their needs.

The results were slighlty aligned with the first assumptions | made upfront about the struggle users feel
whenever they have to face new products and topics, thet is why the research step to define an empathy
map was the most hard to complete.



User research: pain points

Funds

The major issue whenever
approaching to a new
business or project in
general is money. The

main pain points for
people who seek a place
to start a business is
financial related.

Confusion

When inexpert, people
tend to get dragged by
emotions. The purpose of
the project is to give them
the most exahustive and
concise knowledge about
the places they are
browsing.

Options

Another critical aspect in
searching places, is the
scarcity often people find
through their researches.
The aim of the projectis to
provide options and different
choices to users so they
don’t feel constrained when
selecting facilities.



Jhon Junipero

Age:
Education:
Hometown:
Family:

Occupation:

29

University degree
Brasilia, Brasil

Lives with his parents

Entrepreneur

“l feel inspired and amused whenever a new
challenge stumble across”

Goals Frustrations
*  Growth his business and * The cost of an office is often
find other people interested unaffordable or very
in his project expensive
* Find a workplace suited for * Find trusted personnel is not
its needs. an easy task for a startup.

Jhon has just completed his universitary career and now he want to dedicate himself
to founding his firts tartup in the Cybersecurity field.

However, Jhon feels a bit overwhelmed by the many things you need to consider as
you start a business. And given the fact that he is alone right now, he struggles to
cover all the initial costs just by himself.

Jhon is a trustworthy and prcise being, but the weight of an entire company is
something too hard to sustain for a novice like him.



“I would like not to waste any years of my life,
especially now tha I'm young.”

Goals Frustrations
* Being capable of both * She need a place where she
running a small business and can clearly brainstorm ideas
pursue a university path. * The place should be
* Manage her finances, affordable as she has to pay
starting a project that is also university tuition.

affordable and not
overwhelming

Erica IBar

Age: 23 Ericais a young student who has passed the previous two years after high school,
) . identifying what she would really wanted to do in the future. She feels she has what it
Education: High school diploma takes to become a young entrepreneur, however, she thinks that giving up school so

early won't be a smart choice. She would combine these two things and finally find the
one that amaze her the most. But she leaves in a small house with 3 older brothers, so
Family: Lives with her parents that she need a place where she could be paceful and have the opportunity to study
and run a business.

Hometown: Sacramento, CA

Occupation: University student



Users Story

“As an aspirant student, | want to dedicate myself to both
university and entrepreneurship, so that i will finally

understand what i really like.”

“As young entrepreneur | want to be able to run a business
finding other passionate people, so that | can prevent

mistakes due to financial and technical inexpertise”



Users Story

Persona: Erica

Finda a workplace where she can study
and run a small business




User journey map

Persona: Erica

Goal: Find a workplace where she can study and
run a small business

Filter the research for

Select the workplace

ACTION Get in the app/website Browse any results and check for further Confirm the operation
her needs iee .
additional info
Tasks Tasks Tasks Tasks Tasks
A. Get to know about it A. Addany useful filter | A. Find alist of places A. Pickthe right A. Book the workplace
B. Browse it/download it to improve the suited for her need workplaces she is B. Checkeverythingis
C.Signin research B. Check, price, interested correct
TASKLIST B. Answerto any availability and size. B. Checkthe C. Confirmthe
question the tool will description and operation

make to better
understand her
needs.

other informations

FEELING ADJECTIVE

User emotions

* Lost
» Curious
* intrigued

User emotions

¢ Overwhelmed
*  Curious

User emotions

*  Fulfilled
* Indecisive
*  Amazed

User emotions

+ Fulfilled
*  Engaged
» Disappointed

User emotions

e Surprised
* Dazzled
+  Happy

IMPROVEMENT
OPPORTUNITIES

* Ads, and other way to
make people aware of
the website/app.

» It should be smart to
put banner and flyier
in university campus.

Area to improve

* Make the flow as easy
as possible

* Having text guide that
will explain the
purpose of the
questions.

Area to improve

*  Make the UX as fast
and easy as possible

» Highlight crucial
information ans the
price, address and
availability.

Area to improve

* Beingsure toinclude
any important
information that was
not previously
displayed.

* Addcto buttons

Area to improve

* Make sure the user
may print or
download the
summary of the
operation as well she
has any form of

reminder and
U S T SR I R




Problem statements

Problem statement:

Erica is an aspirant
student who needs a place
to optimize her time with
the university and her

business project.

Erica IBar

Age: 23

Education: High school diploma
Hometown: Sacramento, CA
Family: Lives with her parents

Occupation: University student

“I would like not to waste any years of my life,
especially now tha 'm young.”

Goals Frustrations

+ She need a place where she
can clearly brainstorm ideas

+ The place should be
affordable as she has to pay
also university tuition.

«  Being capable of both
running a small business and
pursue a university path.

. Manage her finances,
starting a project that is
affordable and not
overwhelming

Erica is a young student who has passed the previous two years after high school,
identifying what she would really wanted to do in the future. She feels she has what it
takes to become a young entrepreneur, however, she thinks that giving up school so
early won’t be a smart choice. She would combine these two things and finally find the
one that amaze her the most. But she leaves in a small house with 3 older brothers, so
that she need a place where she could be paceful and have the opportunity to study
and run a business.



Problem statements

Problem statement:

Jhon is an entrepreneur who
needs to find an affordable
and equipped workplace as
well as other people keen on
the field his company is

pursuing.

Jhon Junipero

Age:
Education:
Hometown:
Family:

Occupation:

29

University degree
Brasilia, Brasil

Lives with his parents

Entrepreneur

“l feel inspired and amused whenever a new
challenge stumble across”

Goals Frustrations
Growth his business and + The cost of an office is often
find other people interested unaffordable or very
in his project expensive
Find a workplace suited for « Find trusted personnel is not
its needs. an easy task for a startup.

Jhon has just completed his universitary career and now he want to dedicate himself
to founding his firts tartup in the Cybersecurity field.

However, Jhon feels a bit overwhelmed by the many things you need to consider as
you start a business. And given the fact that he is alone right now, he struggles to
cover all the initial costs just by himself.

Jhon is a trustworthy and prcise being, but the weight of an entire company is
something too hard to sustain for a novice like him.



Competitive e Goals & Methods
Audit o Case study Navigation




Goals & Methods

Objective

The main goal of Job Desk is to
help users find an affordable and
well equipped place to grow
their projects.

We audited other industry
competitors to understand how
the CF exchange compares.

Research Questions

Are they offering the audience
the service they say they are
providing?

How does their app/website
look and feel?
Does the design complement
the service?

Will the user get confused as
they navigate through the
website?

Procedure

We reviewed these aspects of
the competitors and their app
design:

Audience

First thoughts
User Interaction
Visual Design
Contents



e Digital wireframes

Starting e Low-fidelity prototype
the design e Usability studies




JobDesk Landing
Paoca

°
Sltel I lap Homepage
o S

Main Filters Calendar & Account settings Website settings
Reminders

Browse research Preferences
Select Facility

Availability checking

Payment &
confirmation

Having considered all the users’ painpoints, my main goal was to organize the website in a way which might be practical and easy
to understand even for newcomers. As the tool i designed talks primarily to young people, i kept the sitemaps clean and light-

structured, to prevent any confusions and provide the fastest and efficient outcome.

Throughout the design development something as changed as minor improvements in the overall project. But the original

sequential structure lays the foundations for anything furtherly adjusted.



Paper wireframes

Already on Paper wireframes the
idea of a main sequential flow was

taken into consideration upfront.

However, looking back at first
sketches the final design is

significantly change in ahestetics.

The main purposes and idea about
different levels of filters and an
omniprensent navbar were kept

until the end of the project.

@

RESERVE PLACE

(pomtar )

NEW SEARCH
REMINDER
O Entireperiod @ Specific Time
— 0
-
RECENTLY VIEWED RRRRD @ (v} From 0 2 ™
‘ To 10 02 M
Add to Calendar
o Y = o Q = o Q =
ADD OTHERFILTERS
BUDGET AND AVAILABILITY
O — o 1 2 3
Cw )

Both main and
advanced filter

pages

Always on
Navbar

Remenberme  Forgot Paseword?

LOGIN SIGNUP

aooon
!

MORE FILTERS

CONFIRM RESERVATION

Reminder

il




Digital wireframes

Through the LOFI Ideation, |
concretize the idea of an Intuitive
Homepage. Through buttons and
cards the user is easily aware of
what they are doing and what he
has to do to complete the

research.

The “two steps research” feature
aims to filter the research

gradually so that users don't feel
already overwhelmed when they

start.

Different choice buttons to better Reviews to help users understand

match users needs their needs and obtain feedbacks
Home
o Where
Q
Seats
O——o0
Title * kK 4 20
Budget
Recently viewed Characteristics
O——o0
$300 $500
° Jhon Doe Inc

Select this place Browse result

Just several simple questions to help the
engine find the best results without make
users feel overwhelmed

A summary of the features each
facility provides.



Digital wireframes

Through the LOFI adaptation of the first
sketches | had the idea of having a map

that could show the facilities in real time.

| wanted to give users a similar
experience of booking a trip or reserve an
hotel so that they won't feel uninhabited

to the design.

The user flow is pretty straightforward as
users can select, save and list results as
well as adding more filters to their

research.

Interactive
navbar to filter
and save
results or
change the

way they are
© seen

A live map that shows users the exact
location of the facility



Low-fidelity prototype

In the Low Fidelity we can clearly
see how the whole design process

was devised.

The main screen try to replicate the
intended path the user should
follow to find the right facility.

uuuuuuu

View the JobDesk App Low Fidelity Prototype



https://xd.adobe.com/view/93bc430b-a033-4617-9179-394744d31db7-c6ef/

Digital wireframes

Devising the JOBDesk website the first
assumption of the LOFI designing process has not
been broken: keep the design simple and clear to

anybody.

| used a sequential structure to obtain this

purpose.

The website is more suited to already started
businesses and older people who need better

results for longer timespans.

| also operated to make it responsive in order to

make it pop in every screen size.

What are you looking for?

Reminders

O ||
| ||
| |
Where? Recently viewed

The homepage remains consistent with the app’s design

€ More Filters @

Budget

A wider map cover the entire screen now, but the
two-steps filters feature is still the same.

LOGO =

What are you looking for?

u u
| u
Where?

Recently viewed

LoGO =

Add More Filter

Budget




HOME SAVED EVENT PLANNER SETTINGS ) = LOGO —

Digital wireframes

Title

L8 8 8 &

Characteristics

With the opportunity of a bigger screen |

managed to divide the window into two

i
section, to make users always aware of

what they are looking into. The design

Two sections design makes the website version shine. However as
the screen reduces the features don't scale with it in order to
prevent any kind of confusion.

helps to see every place’s features and

details while they have constantly other

LOGO = LOGO =

choice displayed on the side. « e vISA

Reservation
Reservation
From 100am  17/072017

T 1B0am 17072017

540000

A receipt at the end of the flow helps
users remember their reservations /

and summarizes every information.

40000
52000
5300




Digital wireframes

Other features as well as
Saved items and Event
Planner were added in order
to invcrease the awareness of
users and help them
remember what they liked in

the first place.

Moreover, the event
organizer has the utility of
keeping traks of every

reservation ever made.

Saved items

(Ko clo} —

Saved

Saved

Event Organizer
22 MONTH

uuuuuuuuuuu

Reminders and
important
notifications

Schedule planner



Low-fidelity prototype

View the JobDesk Responsive Website Low Fidelity Prototype

In the Low Fidelity we can clearly —

see how the whole design process = - L= EE

was adapted to larger screens.

And made it responsive. T

Even if the Ul was slisghtly revised,
these screens show the intended
path the user should follow to find

the right facility anyway.


https://xd.adobe.com/view/be81b1b3-02e6-4fd6-aebe-1d1de49336c8-ebd2/

Usability study: parameters

©

Study type:
Unmoderated usability study

o

Participants:

4 participants

O

Location:

Iltaly, in place

©

Length:

5-10 minutes



Usability study: Affinity Diagrams

Based on an Unmoderated Usability study conducted on the Low Fi prototype, | have acquired some useful insights
about minor improvements of the user-flow.

Map and Research

homepage

Tone
Overall Layout

Getting started




Usability study: findings

Insert a one to two sentence introduction to the findings shared below.

Finding Finding
some users had trouble on some users were confused
how to switch by the way the
between offices on the homepage was organized
map.

Finding

some users struggled
finding clearly their
position in the map while
browsing offices



Usability study: Insights

Based on an Unmoderated Usability study conducted on the Low Fi prototype, | have acquired some
useful insights about minor improvements of the user-flow.

Round 1 findings Round 2 findings

o highlight the space they
are currently analyzing over all others.
(P2)

o to add ranges for the budget and the
seats needed in the space. (P1)

to add title and icons in order to

improve the intuitiveness of the layout.
(PO)

e highlight users’ position in the map
while they hover on the results
displayed.(P1)



Refining * Mockups
. e High-fidelity prototype
the design

e Accessibility




Mockups (Mobile App)

Although the final prototype seems similar to the LOFI, there have been made some minor adjustments and improvements

in the design after the first usability study. The interface match users needs overall. And the app presents a clear and

intuitive interface.

Before usability study

Home e

Title xRk K

Recently viewed Characteristics

° Jhon Doe Inc
_ SR

Where

Seats

Budget

5300 $500

Browse result

MJobDesk A

What do you need?

Lo = +

Desks Classrooms More

Recently viewed

The Brain House Luxury Palace
>

Details

+MORE

Features
=

]

Internet Optic Fiber

Cool

After usability study

The Brain House

ady

ing/Heating system

1] offices

Q Where? @

Select Budget

andt
Any - Any

Dally

Select Seats

Any - Any

]



Mockups: (Mobile App)

< MJobDesk a s < [11 offices

Q Where? @

Select Budget

What do you need?

«XJobDesk o = o

Offices Coworking Rooms

Lo o= +

2 JohnDoe Desks Classrooms: More

The Brain House Any - Any

4.8% 3 KN Dally ~

Recently viewed

& jehndoe@mail.com

Details

B sesesee
Lorem ipsum dalor sit amet, consetetur sadipscing sel tS t
elitr, sed diam nonumy eirmed tempor invidunt ut elect seats
labore et dolore magna aliquyam erat, sed diam

voluptua. At vero eos et accusam el justo duo

+ MORE
+
.F L 4 G Features Any - Any
= Internel Optic Fiber )
The Brain House Luxury Palace al 5G ready
! >
I Cooling/Heating system




Mockups: (Mobile App)
) .

Professional Spot Q

Professional Spot Q

Q New York,NY e Q searcha Place a

< JobDesk

$425.00

January 17, 2017 - 11.00 am - 13.00 pm
COWORKING SPACE

Confirmation Receipt

Subtotal $400.00
Gov. tax $21.00
Service fee $3.00

Total to Pay $425.00

[ wvisa - *#+* 2456 Jhon Doe

<{ ®™JobDesk A D

Event organizer

= WEEK =522 MONTH

< JANUARY 2021

s M T W T F
3 4 5 B 7
8 0 H 13 4

Upcoming event

., The Brain House 8am-13pm
oiiF/21

COWORKING




High-fidelity View the Job Desk App High Fidelity Prototype
prototype ... .o v i i e

iPhone 12,12 P.. iPhone 12, 12P.. i
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e ° 0 e, = s e
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F e g L]
-..m = .y MobDesk
ﬂ - [e— - .
e LB Lol e cperaton
N = = = = =) E

complete!

The final high fidelity prototype presented cleaner user-flows for homepage and the browse result list. It also

meet user needs for the main purpose of the app as well as more filters and choices before the actual

confirmation.


https://xd.adobe.com/view/6eb9891d-8e9e-474f-b8b5-bf19b8e67336-3bea/

Mockups (Responsive Website)

Although the final prototype seems similar to the LOFI, there have been made some minor adjustments and improvements

in the design after the first usability study. The interface match users needs overall. And the app presents a clear and

intuitive interface.

Before usability study
CEses= o] e

What are you looking for?
What are you looking for?

Reminders ™ I~
| | o [ ] ]
m u [ ] ]
o ] Where?
Where? Recently viewed
Recenty viewed

8

X Whatare you looking for?

Where?

@ seisctalocatio

srm SEARCHING.

< orathen 200 [ otes oo ot 1

-
S

- |
‘e

W5, TheBrainHouse <.
o ase o

Bl - Professional Spot = .o

% -

[ —

LuxuryPlace =

°

9

After usability study

a & =

MJobDesk =
Whatareyoutooking or?
MsobDesk i)
Bl omens 0

H
i
i
H
i
H
H

#
g
"

nnnnnnn

Select Seats



ockups (Responsive Website)

ABOUTUS  CONTACTS  HELP m‘ sonve | EVENT PLANNER SAVED SETTINGS
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3 Reminders & upcoming event

Bl onee L oo i R

(MJobDesk 22 conaas B comome B
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i MJobDesk 9 s MJobDesk
< €Y What are you looking for?
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™ i
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—

: S Q
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| o Lo 26w s

Select Budget

R tly viewed o8, 0
Select Seats oMY Y o= y ’
L Q
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Mockups (Responsive Website)

EVENT PLANNER SAVED EVENT PLANNER SAVED

P ® 0
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EVENT PLANNER SAVED SETTINGS HOME EVENT PLANNER SAVED SETTINGS

Y Event Planner
< Confirmation Receipt MJobDesk

MONTH
The Brain House
KINGSEACE < JANUARY 202
3059 Bicetown Road NY
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$425.00
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. 3 2 25 26 21 28 29
Receipt
Subtotal $400.00 30
Gov. tax $21.00
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(3 Reminders & upcoming event
- The Brain House 8am-13pm
Luxury Place Full Day



Mockups (Responsive Website)

JobDesk =

What are you looking for?

Ol offices L0 opesks
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@ Private rooms 4+ wMore
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High-fidelity View the Job Desk Responsive website High Fidelity Prototype

prototype
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The final high fidelity prototype preserved the cleaner user-flows obtained in the mobile version. Every page

was made responsive and any components scalable and suited for different screen size.


https://xd.adobe.com/view/42dd2739-f35e-427d-9b5c-b82709d4eb83-178e/

Accessibility considerations

The constrast created by
the colors chosen is aligned
with the WCAG standards.

The userflow was kept easy
and straightforward both
on mobile app and website.

The presence of many icons
and CTA helps the flow to
become smoother and
more intuitive.

The homepage resembles
the definition of cleanlyness
and intuitiveness as the
steps to make in order to
serach facilities is easy to
start and guided overall.



- e Tak
Going forward SEE

o Next steps




Takeaways

Impact:

According to the prompt | was given by Sharpen.com |
would say that the main goal of the website can be
considered reached.

Moreover, | managed to make the best experience in terms
of responsiveness out of every design, both desktop and
mobile.

I've tried with all myself to better understand every user
need, revising and iterating based on feedbacks received

from the usability study.

What | learned:

While designing Job Desk mobile app and website, | learned the
different between platforms and type of design.

| first approached the project desining the dedicated mobile

app, then | converted everything into a website interface.

It was the first time | did that, and | consider it an high quality

exercise overall to increase skills and versatileness.



Next steps

Conduct another round
of usability studies to
validate whether the

pain points users
experienced have been
effectively addressed.

Conduct more user
research to determine
any new areas of needs.



Let’s connect!

o

Thank you for your time reviewing my work on the Job Desk !
If you'd like to
see more or get in touch, my contact information is provided below.

Email: manulaporta28@gmail.com




Thank youl!
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